




Industry Eye:
This must-read section includes industry updates,  
letters to the editor, analysis and trends. Special  
sections within IndustryEye include:
w Catalogers’ Updates: News from the field
w People on the Move: New hires, promotions at  
catalog/multichannel companies
w Catalog Success Latest Trends Report: Our  
quarterly proprietary series of original research of the 
catalog/multichannel market

Case Study/Cataloger Spotlight
These rotating departments focus on how individual 
catalogers solve business problems. Cataloger Spotlight 
focuses on how a cataloger has enjoyed a recent run of 
success internally. 

Regular Columns:
w Strategy
Consultant Stephen R. Lett offers actionable 
tactics that help catalogers plan for success.
w The Catalog Doctor
Our Catalog Doctor, consultant Susan McIntyre,  
tackles catalogers’ problems and how to fix them.
w B-to-B Cataloging
George Hague of J. Schmid & Associates tackles  
specific business-to-business catalog subjects.

w E-Commerce Insights & E-Mail Applied
Rotating columns that cover all multichannel  
marketers need to know about online and e-mail  
marketing.

Rotating Columns:
w Copywriting
Copywriting guru Carol Worthington-Levy of LENSER 
explains the latest catalog copywriting techniques.
w Inventory Management by merchandising and 
inventory control expert Ray Goodman
w Legal Matters by direct marketing tax 
attorney George S. Isaacson
w Understanding Postal by postal affairs consultant 
Kathy J. Siviter
w Valuations & Acquisitions by veteran M&A  
reporter Mark Del Franco

Lists & Media
The source for new lists and insert media to test, 
including consumer, B-to-B and compiled lists, as  
well as co-ops and insert programs.

Profiles of Success
An interview with an industry professional who  
reveals his or her success strategies.

About Our Regular Columns and Departments

Rates

  FREQUENCY	 1x	 3x	 6x	 12x	 18x	 24x

Full Page	 $6,290	 6,060	 5,810	 5,540	 5,360	 4,410

2/3 Page	 4,920	 4,740	 4,540	 4,330	 4,170	 3,430

1/2 Page Island	 4,000	 3,870	 3,700	 3,520	 3,4410	 2,810

1/2 Page	 3,790	 3,640	 3,500	 3,340	 3,210	 2,630

1/3 Page	 3,290	 3,170	 3,050	 2,900	 2,800	 2,300

1/4 Page	 2,830	 2,740	 2,610	 2,490	 2,410	 1,990

1/6 Page	 2,520	 2,430	 2,330	 2,220	 2,140	 1,760

INSERTS 	 1x	 3x	 6x	 12x	 18x	 24x

BRC Cards (furnished)	 $4,170	 4,010	 3,860	 3,670	 3,540	 2,910

Rate Card #9  Effective October 1, 2008

COLORS	                       PER AD

Standard 2-Color		      $780 

4-Color Process	       1,570

SPECIAL POSITIONS	
Back Cover – 25% Extra

Inside Front Cover – 20% Extra

Inside Back Cover – 15% Extra

Other – 10% Extra

* Other insert rates available upon request. Contact publisher for more details.	

Take advantage of the Target Marketing Group 
corporate discount. Contact publisher - (215) 238-5092
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